
7 in 10 Self-identify as 
Binge-viewers

There are some side effects... 
                                

Describe Binge-viewers as

A D D I C T E D

1 in 5
Say there’s no such 
thing as“too much” 

when it comes to 
binge-viewing

Binge-viewing Makes Me Feel...

30% say
“Less Active”

27% say
“Sluggish/Lazy”

And 7 in 10 say binge-viewing is...

Totally Normal

Why are we addicted? 
Because it feels good!

61% agree that binge-viewing 
has made TV more enjoyable

The Feel Good Factor

Frequent Binge-viewers Feel Even Better
Compared to Infrequent Binge-viewers they are:

More likely to say Binge-viewers are “the life of the party”

77
%

 m
or

e 
lik

ely
 to

 sa
y Binge-viewers are “in the know” 58

%
 m

or
e 

lik
el

y 
to

 sa
y B

inge-viewers are “culture vultures” 

So, what does all of this mean?

3X

2XFrequent Binge-viewers are               as likely 
as Infrequent Binge-viewers to have 
skipped showering / taking a bath 
because they were binge-viewing...

2 in 5
Viewers would “definitely” 
or “probably” be willing to pay MORE 
for access to a full season all at once 
instead of waiting 

Frequent Binge-viewers are MORE likely 
than Infrequent Binge-viewers to let 
commercials play when binge-viewing 

Survey fielded March 2014 among 800 US TV viewers (6+ hours per 
week) aged 18 to 54 who have watched at least 3 episodes of a single 
show in one sitting at least once.  For the purposes of this study, Frequent 
Binge-viewers are those who binge-watch at least a few times a week, while 
Infrequent Binge-viewers are those who binge once a month or less.  The 
margin of error is +/- 3.46%   

 
                                   ...but we donʼt mind the hangover!

Binge-viewers crave MORE TV content.

Of Frequent Binge-viewers now 

watch MORE TV because of binge-viewing

Canʼt Stop, Wonʼt Stop
a

Binge-Watching Is Our 
New Favorite Addiction

2X

43%

Thereʼs no such thing as 
too much entertainment!

212-405-8200
www.minerandcostudio.com

4XFrequent Binge-viewers are MORE likely 
than Infrequent Binge-viewers to say 
that they will upgrade their cable/
satellite/telco subscription in the next 
few years 

2X... more than              as likely as Infrequent 
Binge-viewers to have overslept the next morning 
because they were binge-viewing...

3X... and nearly               as likely as
Infrequent Binge-viewers to have 
ordered takeout instead of 
cooking for their family 
because they were binge-viewing


